SMU)

Google Ads | campaign example

REPORTING PERIOD / 12 July—20 December 2021

Clicks « Conversions « Conv. value « Cost «

206K 3.51K 19M Rs1.88M

Dec 20, 2021

206K clicks / 3.51K platform-recorﬁ'e'éi' conversions
Objective and conversion event were not specified in the source.
Takeaway: the account records conversion activity alongside traffic; these are not verified sales.
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